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2008 Egg Industry Survey:

Producers expect drop inegg prices in 2009

Supply and demand, profits and welfare rank as top issues of concern.

(LAYERS IN PRODUCTION 12/31/2008)

By Dr. Simon Shane

his year Egg Industry expanded
the range of questions and solicit-

ed responses only from producers.
We thank the more that 50% of those
who responded. Questionnaires were
processed by a disinterested aide, who
entered values into a database with no
identification as to origin.

The database was processed by a
consulting statistician who developed
summary tables and confirmed the va-
lidity of the responses. Analysis did
not show any bias attributable to self-
selection, non-response and withhold-
ing of information.

Survey information was supplement-
ed by interviews with producers and

(H1]111 111 | total layers Company ......ccoueueusmssessessens total layers Company .......coueessessessessens
Cal-Maine Foods.............c.... 28,600,000 Hickman’s Egg Ranch............ 4,100,000 Pilgrim’s Pride Corp...........
Rose Acre Farms.................. 21,600,000 Maxim Egg Farm...........ccoceen. 4,000,000 Esbenshade Farms............
Sparboe Summit Farms....... 12,000,000 Wabash Valley Produce.......... 4,000,000 Gemperle Enterprises........
DeCoster Egg Farms............ 11,800,000 Weaver Brothers..........ccouunne 4,000,000 Willamette Egg Farms........
Moark LLC..........ccvererrererrenes 11,600,000 Dutchland Farms.................... 3,500,000 Demler Enterprises............
Michael Foods ..........couuneene 11,200,000 National Food..........coceueenenns 3,500,000 Dixie Egg/Foodonics/
Daybreak Foods...........coueunee. 9,200,000 Sunrise Farms InC..........c.eeee 3,500,000 United Egg Marketers........
Ohio Fresh Eggs.... 7,200,000 Creighton Bros....... ... 3,064,000 Sunrise Acres

Fort Recovery Equity..... 6,200,000 Kreider Poultry Farms. ...3,000,000 J.S. West....ocreerreeireenns
Midwest Poultry Services...... 6,000,000 Mahard Egg Farms . ...2,800,000 Radlo Foods

Rembrandt Enterprises.......... 5,600,000 Valley Fresh Foods................. 2,500,000 (Mountain Hollow Farms)
ISE AMENICA ..cvvvvrrererrererrenenes 5,537,000 Braswell Foods...........ccouvunne 2,300,000 Berne Highway Hatchery
Hillandale Farms of PA .......... 5,500,000 RW Sauder.........ccoveverrererrerenne 2,300,000 Hemmelgarn & Sons..........
Center Fresh Egg Farms........ 5,300,000 Hamilton Farm Bureau........... 2,200,000 Cooper Farms..........cceeeneene
Herbruck’s Poultry Ranch...... 5,300,000 LaValle Egg Farms..........co.... 2,100,000 Kreher Farms..........ocoueene
Fremont Farms of IA.............. 5,200,000 S & R Egg Farms..........cccevnee. 2,100,000 Delta Egg Farms................

allied industry contacts, generating an
updated rank-order of companies.

Highlights of the 2008 survey are
summarized in a series of charts:

The U.S. industry is largely generic
in market orientation (FIGURE 1 —
Shell Egg Production Distribution).

Approximately 60% of shell eggs are
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sold in supermarkets; 20% to the in-
stitutional market (FIGURE 2 — Shell
Egg Market Breakdown).

In-line breaking represents twice the
volume of off-line breaking, consistent
with the production costs and yields
from alternative systems.

The volume of consumer-packed

total layers (H3] 11111 | — total layers
... 2,070,000 Ritewood Egg Farm............... 1,300,000
... 2,000,000 KONoS INC. .....ocvueeeererrerceeens 1,250,000
... 2,000,000 Pine Hill Egg Ranch................ 1,250,000
... 2,000,000 L&RFArMS....c.ccoverrerrercrnnens 1,193,000
.... 1,900,000 Pearl Valley EGQs .......oceereene 1,105,000
Dorothy Egg Fram.................. 1,100,000

.... 1,800,000 Morning Fresh Farms ............ 1,100,000
1,660,000 Wilcox Farms.......ccceevureererenns 1,100,000
.... 1,648,500 Dakota Layers Coop...... .1,000,000
Sioux County Egg Farms........ 1,000,000

....... 1,600,000 Sunrise Farms LLC................. 1,000,000
.... 1,500,000 SKS ENterprises.......uuueeuseereenns 800,000
... 1,412,800 Egg INnovations ..........c.eeeeeeens 650,000
... 1,400,000 Rindler Poultry.......cccouueeueeneens 600,000
.... 1,340,000 Nature Pure LLC.........ccoevrreenne 210,000
1,300,000 Tofalrserererereeeeennsssssssssseees 245,090,300
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Poultry Equipment - Equipment Avicole

TG‘F Hseu GmbH & Co. KG

Dassendaler Weg 13 * D-47665 Sonsbeck (Germany)
Telefon +49 (0) 28 38 912-0 » Telefax +49 (0) 28 38 27 91
Ten_Elsen@t-online.de * www.specht-tenelsen.de
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2008 Egg Industry Survey

FIGURE 1: SHELL EGG PRODUCTION DISTRIBUTION FIGURE 2: SHELL EGG MARKET BREAKDOWN
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The U.S. industry is predominately generic. Supermarkets sell about 60% of shell eggs.

FIGURE 3: NON-SHELL EGG PRODUCTION FIGURE 4: PREDICTED CHANGE IN HEN POPULATION
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Consumer-packed pasteurized products far ahead. Most anticipate no change in hen numbers.

pasteurized egg products among the respondents is four (FIGURE 4 — Mean Predicted Changes in Hen Population).

times greater than institutional and bulk liquid egg (FIG- Generally, our respondents expect 2009 prices to decrease.

URE 3 — Non-shell Egg Production). The expectation for six categories of shell eggs and products
Among the respondents, 45% said there would be no sig-  is shown in FIGURE 5 — Anticipated 2009 Prices.

nificant change in hen numbers; 51% anticipated an increase. Reviewing items of concern, respondents ranked supply

Only 3% thought that a decrease in hen numbers was likely and demand, balance (profit) and welfare as most important.
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FIGURE 5: ANTICIPATED 2009 PRICES FIGURE 6: IMPACTS OF VARIOUS FACTORS
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Feed costs, regulatory environment rank high.

FIGURE 8: 2009 NON-CAGED HOUSING
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Contractors housed 60% of non-caged hens. New facility investments expected in 2009.

FIGURE 9: 2009 NON-CAGED EXPANSION Feed cost and the regulatory environment ranked highly.
Packaging and fuel costs were considered to be of lesser
impact (FIGURE 6 — Impact of Various Factors).

= 80 Respondents indicated that 638,000 hens would be added
Z in 2009, with 80% in new buildings and the remainder in re-
s 60 caged houses. In 2008, respondents reported placing 84%
3 40 of 465,000 hens in new houses.

S In 2008, 60% of non-caged housing was with contractors
s 20 (FIGURE 7 — 2008 Non-caged Housing). In 2009, expan-
o 0 sion will be primarily in new company facilities (FIGURE

8 - 2009 Non-caged Housing).

Aviaries in new houses represent the most important system
for expansion of non-cage housing in 2009 (FIGURE 9 — 2009
Non-caged expansion). El
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This year’s expansion to be seen in aviaries.
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SALMET has been manufacturing, since 1961, highly
performing poultry equipment. The superior quality of
the materials used, combined with legendary German
precision and craftsmanship, creates a product that
guarantees long lasting and reliable performance with
minimum maintenance and low energy requirements.
Prior to series production all SALMET products under-
go extensive field tests of function, reliability and
efficiency. SALMET is a well worldwide known manuf-
acturer of:

e Rearing cages (for day-old
chicks and pullets)
Laying cages
Composting units
Layer breeder cages
Broiler cages
Alternative (nest) systems
Manure drying tunnels

North America:
Salmet International
PO Box 177
Raymond, OH 43067 USA
PH: (937) 358-2260
kim.horch@salmet.us

www.salmet.com

Interplast Cartons

From the ORIGINAL Green Company ™

At Keyes, being green is just business as usual.
We've been providing strong, sustanable packaging
to the egg industry for decades.

Made from recycled #1 PET plastic resin, Keyes'
line of INTERPLAST™ cartons lets your eggs shing in
sea-through packaging that offers exceptional
protection. Qur design team truly builds-to-suit,
offering custom footprints, eye-catching graphics,
coupon programs, and a vanety of point-of-sale to
support product launches and special promotions.

Keyes also offers the classic SUPER POCKET " line.
Dur recycled molded fibre fller fiats are fiscally and
emvironmentally sound, safely cradiing Large, XL
and Jumbo size eggs in 5x6 and 4x5 configurations.

Strength, sustainability, no compromises. Now's
the time 1o go green with Keyes.

Detailed speos and product sheets are available at

www.keyespackaging.com



http://www.eggindustry-digital.com/eggindustry/200903//TrackLink.action?pageName=5&exitLink=mailto%3Akim.horch%40salmet.us
http://www.eggindustry-digital.com/eggindustry/200903//TrackLink.action?pageName=5&exitLink=http%3A%2F%2Fwww.salmet.com
http://www.eggindustry-digital.com/eggindustry/200903//TrackLink.action?pageName=5&exitLink=http%3A%2F%2Fwww.keyespackaging.com

Jim Sumner, USAPEE

>:Working

tirelessly to promote exports

try & Egg Export Council (USAPEEC) for the past

19 years. He is a long-standing member of either the
USDA Agriculture Technical Advisory Committee or the
Agriculture Policy Advisory Committee which are instru-
mental in advancing U.S. poultry industry interests in inter-
national trade negotiations.

Jim was elected as the first president of the International
Poultry Council, which he helped found in 2006. He serves
as the Export Advisor to the American Egg Board and is
Chairman of the Trade and
Executive Committees of
the International Egg Com-
mission. Sumner holds a
degree in journalism from
Southern Illinois Univer-
sity and has undertaken post
graduate work in public re-
lations. The USAPEEC is
a non-profit organization
representing 210 poultry
processing companies, trad-
ers and affiliated organiza-
tions involved in exports.
The Council receives funds
from the Foreign Agricul-
ture Service of the USDA,
State and National Industry
Commodity  associations
including a modest but wel-
come contribution from the
AEB.

Jim Sumner set aside time from his demanding travel
and meeting schedule for Egg Industry to review aspects
of export promotion.

Egg Industry: Jim, please share some of the export
successes achieved by USAPEEC over the past few years.

Jim Sumner: 2007 was an excellent year for shell egg
exports due in part to a non-recurring demand from the Mid-
dle East and the EU. We are, however, currently maintain-
ing a steady volume for egg products in line with traditional
volumes.

Over a year ago, we brought on board our own economist,
Dr. Renan Zhuang, who calculates that export activities,
which represent 3% of total U.S. shell egg equivalents, are

'im Sumner has served as president of the USA Poul-

6 - Egygindustry - March 2009 - www.WATTpoultry.com

contributing materially to industry earnings.

EI: What barriers do we face in expanding exports?

JS: The cost of transport-both from inland plants of origin
to our coasts-and sea freight have been extremely high. The
U.S. dollar is strengthening against other currencies, which
also impairs our ability to compete. A global economic cri-
sis has reduced demand in many of the countries to which
we traditionally export. But as bad as the economic and feed
grain situation is in the U.S., it’s usually even worse out-
side the U.S., giving us new market opportunities around
the world.

EI: How is USAPEEC addressing these prob-
lems?

JS: We are constantly searching for new mar-
ket opportunities and are working hard to main-
tain traditional importers. We have recently
staged promotional activities in Hong Kong and
Japan. Our emphasis will continue to be on egg
products, especially dried eggs which do not re-
quire refrigeration.

Starting about a year ago we began incurring
tremendous problems obtaining refrigerated con-
tainers for shell eggs. With the down-turn in glo-
bal trade and improved logistics, the availability
of refrigerated containers is now much less of an
issue.

I’m convinced that we will continue
fo make incremental improvements
in volume across the board with the
largest growth area in dried egg
components.

Paradoxically, contamination of the food chain with mela-
mine in Southeast Asia has resulted in renewed apprecia-
tion for the inherent quality and safety of U.S. poultry meat
and eggs. An unfortunate result of the recent revelations has
been the imposition of stricter regulations and requirement
for assays to confirm freedom from adulterants.

EI: Are there any new markets opening up?

JS: Mexico has emerged as a significant consumer of
further-processed egg products. Our local representative
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Trusted Expertise

From our sales force and experienced veterinarians out in the field, to our CEO, and even the
chairman of our board, the LAH team serving you has a wealth of real-world experience in nearly
every aspect of the poultry industry. We truly are poultry people, with rich backgrounds including

everything from hatchery manager to broiler and breeder technicians.

We’ve all walked in your shoes, which is why we are so focused on providing products and soluti-
ons that not only fit your individual operation’s needs, but that address the ever-changing challenges
to poultry health. Like you, we are avian professionals, and it’s our job to arm you with the people,
products and expertise that you can trust. We are your poultry health partner.

Imagine — expertise, reliability and strength, all under one umbrella of protection. AviPro from LAH.
Your Avian Professionals.

In photos left to right are Lohmann Technical Veterinarians:
Dr. Ivan Alvarado, Dr. Mariano Salem with customers and Dr. Andy McRee with customer.

LOHMANN
ANIMAL HEALTH
LOHMANN ANIMAL HEALTH -

207.873.3989 m 800.655.1342 m 375 China Road m Winslow, ME 04901 m www.lahinternational.com The Avian Professionals
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| Jim Sumner, USAPEEC: Working tirelessly to promote exports |

Jose Manuel Sampeiro (our Sefior Huevo!) has generated
demand in a number of markets in our southern neighbor.
We have commenced exporting pasteurized in-shell eggs
since conventional product cannot be exported to Mexico,
which, like many countries, sees no need in maintaining a
cold chain for shell eggs.

EI: Are there any technical restraints to improving quality
of shell eggs exports?

JS: The industry should carefully evaluate the specifica-
tions for egg export boxes since overseas shipment involves
many points of handling, requiring more substantial protec-
tion than for domestic product.

EI: Are there any other potential markets for shell eggs
or products?

JS: We are showing increases in shipments of shell eggs
into the Caribbean Basin. Cuba may again emerge as an
important market, along with other countries which are de-
pendent on importing feed grains which includes most of
the Caribbean.

Canada imports U.S. shell eggs to balance demand. It is
inevitable that their quota system which artificially restricts
domestic production and imports of agricultural products
will ultimately be eliminated creating opportunities for U.S.
exporters and possibly joint ventures.

iR

EI: How do you view the future of exports of shell eggs
and products?

JS: I’'m convinced that we will continue to make incre-
mental improvements in volume across the board with the
largest growth area in dried egg components. Cumulative
exports of egg products for the first seven months of 2008
attained $51.7 million, which is a 20% increase over the first
seven months of 2007.

Japan increased purchases and it is expected that a similar
trend will be seen in 2009 based on quality and safety con-
siderations. Dried egg product is used extensively in Japan
for noodles, mayonnaise and for traditional dishes.

Germany, Mexico and Denmark also increased imports
which is a gratifying trend. It is possible that the U.S. indus-
try may become more export-oriented.

As with many exported products, it is necessary to sup-
ply in accordance with customers’ specifications. It has been
suggested that we may consider producing brown eggs from
caged hens since consumers in many of our importing na-
tions discriminate against white shells. If we are to serve
certain Moslem markets which continue to grow throughout
the world, it may be necessary to feed all-vegetable diets to
conform to Halal requirements; that is a decision our egg
producers will need to make. Certain markets also require jet
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printing or etching of shells using languages and codes.
EI: USAPEEC maintains offices in 13 foreign
countries and your Georgia-based staff is constantly
traveling to promotional events, international meetings
and for consultation with officials in importing coun-
tries. Is the Council adequately funded?
JS: We are supported in part by our members and

-

»
More information

Stay abreast of USAPEEC’s

contributions {0 the egg export
industry at

WWw.usaneec.org

by various federal agen-
cies and from state and
national industry associa-
tion grants. We receive
a modest contribution
from the American Egg
Board (AEB) which is
derived from check-off
payments.
Unfortunately, many
of the grassroots pro-
ducers who are some-
times polled on the use
of promotion funds
are frequently una-

ware of the direct contribution made by
USAPEEC to export promotion and the beneficial ef-
fect this has on all producers, irrespective of their par-

ticipation in exports.

"ATLAS

TECHNOLOGY

Environmental
Control

Egg Flow Control
Command Il

Egg Counters
Feed Scales
HACCP

Crackless Egg

616.642.9050 - www.pmsi.cc
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Management of

© Jeecis | Dreamstime.com

rofessor Dietmar Flock, an experienced geneticist
Pand poultry production specialist, recently published

a review entitled “The Adaptability of Laying Hens
in Non-Caged Environments,” in Lohmann Information.
Through his distinguished and productive career, Dr. Flock
has been affiliated with the Lohmann Breeding Company in
Germany and Hy-Line International in the United States.

Caged systems lower losses

Comparisons between caged and floor systems in German
random-sample tests demonstrated higher mortality, espe-
cially due to cannibalism, lower hen-housed egg produc-
tion and correspondingly inferior feed conversion in floor-
housed hens.

In five trials, hens which had been beak-trimmed showed
2.4% losses due to cannibalism. In contrast, floor hens sub-
jected to the same conditions but without beak-treatment
showed a six-fold increase in losses. The performance of
floor-housed flocks may also be apparently lower than in
cages due to loss of eggs in litter and through slats.

10 - Egygindustry - March 2009 - www.WATTpoultry.com

floor-housed flocks

Wide range of mortality

An analysis of 34 commercial flocks on 17 farms in Ger-
many, ranging in size from 500 to 20,000 hens, showed a
wide range in mortality on floor systems extending from
13% to 18%, compared to an average of 8% in conventional
cages. White-egg hens averaged 89% production compared
to 77% for brown-egg strains.

Conclusions from the analyses included:

¢/Variability in performance with floor systems has eco-
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Poultry Transporters
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“Se“ flocks v'Peak treatment is re- a result, parts are easily replaced which
“00"““ quired to limit cannibalism makes for longer lasting durability
‘ W A-\-\'pou\“'\ll and feather pecking, Our doors are the best n the industry
5 sed,aspx vEgg quality is ad- for durability and accessibility
floor-noY

versely affected in floor
systems compared to
cages, and

v'The lowest performance levels

were recorded using free-range housing.

An important conclusion from the analysis was that

Constructed of fully galvanized steel
Optional wheel size 6 or 8 inch caster
Offered in both light and heavy design

Transporters can be shipped,
assembled or knocked down

housing for rearing flocks should correspond to the lay- Vb cun gz allisgsets un urliiny
ing units to which they will be transferred with respect iy © puursgsdid lueadun
to equipment and lighting. Volume discounting for all customers
. Detailed instructions for unassembled
Floor-systems require more feed/fuel M,fﬂm’m telephone support if.
required

Data comparing caged and floor-housed flocks clearly
demonstrated inferiority in hen- housed egg production,

Add-ons available

irrespective of strain. More feed and fuel are required to ~f Everyattempt will be made to
produce the same number of eggs using floor systems. 2 assummudae spsctil sidae
This disparity must be compensated by a price differ- Tt G o ezt )

ential to ensure an acceptable return on investment and
labor committed to floor production. El

Box 9, Midmay, Ontario Canada NOG 2J0O
tel 519-367-2675 or 1-888-632.2775
www.brianspoultry.com

-l
The products we design and build aren‘t =
the only things that last. Our relationships
with our customers are time tested.

Around the world, or around the corner,
Big Dutchman is there to help and
support you with intelligent cage and
Colony Layer solutions.

el

By F
- ”‘l

L

Get Big Dutchman working
for you. Contact a Big Dutchman
representative today.

1 Y

.8

Making a world of difference one client at a time.
+1 616 392 5981

www.bigdutchmanusa.com

* e-mail bigd@bigdutchmanusa.com

nnovation Breeds Success
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;0 trains auditors

Isin

1] ujtm weljmej Stimdiml

Guidelines for floor-housed flocks and standard variances were

included in training.
By Sheila E. Scheideler, Ph.D.

standards established by:
¢/The United Egg Processors,
v/ The National Broiler Council,
v/The National Turkey Federation,
v'The Food Marketing Institute, and
v/The National Council of Chain
Restaurants.
This program parallels the Red-Meat
Welfare Auditors Training Program

tandards established by five in-
Sdustry organizations were part of

the 2008 Poultry Welfare Audi-
tor Training and Certification Course
organized by the Professional Animal
Auditors Organization (PAACO). The
program, held in Raleigh, N.C., was
developed to train auditors to conduct
welfare evaluations to comply with

Patented for improving
eqqg shell quality

CALSPORIN®, a world-leading direct-fed
microbial, has been issued a U.S. patent for
improving egg shell quality.

And there’s only one place in the U.S. where
you can get this patented technology:
QTI — committed to improving animal health

and improving egg shell quality.

Give us a call today to find out more.
Contact Steve Johnson at 847-649-9300

or email calsporininfo@gtitech.com ANIMAL HEALTH

www.gtitech.com

©2009 QTI, Inc

-
N
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used in the beef and pork industries to
satisfy the requirements of the Food
Marketing Institute (FMI) and Na-
tional Council of Chain Restaurants
(NCCR).

Production overviews presented

The course was team-taught by spe-
cialists in their respective fields. Over-
views of broil-
er, turkey and
egg production
were presented
to familiarize
candidates with
standard prac-
tices in poultry
production. Al-
though auditors
are not respon-
sible for assess-
ing the validity
of the standards, they must be able to
verify stocking density and evaluate
environmental parameters which are
specified in the audit forms. The train-
ing program emphasized conduct of
audits including the approach to sub-
jective evaluation of criteria.

The 2008 program included training
on the expanded UEP Animal Hus-
bandry Guidelines which now incor-
porate floor-housed flocks.

Dr. Sheila Scheideler

Standard differences reviewed

Differences among audit standards
were reviewed. An example of alter-
native approaches was illustrated by
the fact that the UEP audit instrument
assigns points for not carrying out
beak trimming.


http://www.eggindustry-digital.com/eggindustry/200903//TrackLink.action?pageName=12&exitLink=mailto%3Acalsporininfo%40qtitech.com
http://www.eggindustry-digital.com/eggindustry/200903//TrackLink.action?pageName=12&exitLink=http%3A%2F%2Fwww.qtitech.com
http://www.eggindustry-digital.com/eggindustry/200903//TrackLink.action?pageName=12&exitLink=http%3A%2F%2Fwww.WATTpoultry.com

In contrast, the NBC audit only al-
lows the auditor to assign points for
correct beak treatment when per-
formed.

Attendees visited a turkey, broiler or
egg production operation to observe
protocols including biosecurity and the
conduct of an audit. It was evident that
a significant part of most of the audits

by customers and consumers.
Consumer demands for food prod-

ucts produced standards of welfare that

are now accepted by the industry.  El

Dr. Sheila Scheideler is a Profes-
sor and Extension Poultry Special-
ist and currently the interim Head of
the Department of Animal Science at

the University of Nebraska. She has
published on a wide range of topics
including management and nutrition
since earning her Ph.D. from lowa
State University in 1986. She was
the recipient of the PSA Helen Cecil
Leadership Award in 2007 and was in-
ducted into the Nebraska Poultry Hall
of fame in 2008.

involved review of production records
and documentation relating to routine
procedures and training.

Certification gaining acceptance

PAACO will extend activities to val-
idating audit standards to ensure that
they are practical and relate to improv-
ing welfare. Standardization among the
various consumer and industry groups
is required to ensure consistency and
equivalency.

Professional training of auditors to
ensure third party audits is conducted
with due regard to ethics and diligence,
and will encourage acceptance of wel-
fare certification in the food industry

Eggis - So-Clean G

Egg Washing & ereduce the risk of ereduce chemical costs
Sanitizing Progr_am bacterial contamination ereduce labor costs
from Spartan Chemical eassure employee safety emake your job easier!

Contact Spartan NOW for local distributor info!

O Spartan Chemical Company, Inc.
1110 Spartan Drive ¢ Maumee, Ohio 43537 ¢ 1-800-537-8990 ¢ Fax 419-724-7520

www.spartanchemical.com

©SCC 12/07

SEE THE DIFFERENCE

WITH ORIGINAL XPC™

The performance demands of today’s layers require
more attention to detail. As you fine-tune your
feeding program, remember intestinal function is
the key to bird productivity and profitability. Better
digestive health means:

» Enhanced Production
» Reduced Mortality
» Improved Feed Efficiency

Original XPC™, a nutritional solution from Diamond
V, can play a critical role in maximizing intestinal
function. With more than 65 years of research
and fermentation expertise, our proprietary
DiaMatrix Technology™ ensures consistent delivery
of nutritional metabolites to maximize animal
performance and profitability.

< Diamond V

For more information call 800-373- 7234 or go to www.diamondv.com

Diamond V*is aregistered trademark and XPC™and DiaMatrix Technology™ are trademarks of Diamond V Mills, Inc.

r-:-: =] '
009 JAMD |EES: INC-oALL RIGHTS RESERVED.
ol e 5
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PRODUCTNEWS

House-shaped heater

The Shenandoah 2 Quad-Glow heater
delivers 80,000 BTUs of heat in a “house-
shaped” heat pattern. It converts the thermal

content of fuel into infrared heat which is
transferred directly to the floor using large,
ribbed emitter surfaces. A spacious combus-
tion chamber and effective burners enhance

Egg processing equipment for
the "Specialty Market"

npe

national poultry equipment co.

Candlers, Graders, Sanitizers and Tray Packer
Phone: 641-732-1460 « Fax: 641-732-1470
Toll Free: 866-732-1460

E-mail: poultry@osage.net

Web: www.nationalpoultryequipment.com

INSTANT FARM POWER

Katolight Automatic Farm Power Systems feature
superior design for instant response to any emergency
power outage. Only seconds after a power failure
occurs the engine generator set will sense the
emergency, start itself and transfer the load
automatically.

Call us. We'll give you ease of mind.

A Tognum Group Company

MTU Onsite Energy / 100 Power Drive Mankato / Minnesota 56001
Phone 507 625 7973 / Fax 507 625 2968 / Toll Free 800 325 5450

www.mtu-online.com

efficiency and generate even heat distribu-
tion through all burner ports. Adjustable
height helps optimize floor coverage.
Agile Mfg. Inc.
www.shenmfg.com

Quail egg packaging

Ovotherm offers a devisable 2x12 quail
egg pack with an area for labeling on top.
The packs are made in R-PET. The pack was
designed to appeal to retailers’ gourmet cli-
ents. The specialty eggs can be seen through
the clear, environmentally safe packs.

Ovotherm International
www.ovotherm.com

Egg counting technology

The EggCam from Big Dutchman pic-
tures, counts and records weight and qual-
ity of eggs in the barn. The egg counting
system comprises an image processing
technology integrated in a sensor. The
system checks the eggs for dirt on the sur-
face already in the barn and, at the same
time, measures the eggs and assigns them
to different weight categories.

Big Dutchman International

SmartPacker™ - Egg Industry’s Only True Robotic Case Packer.

Significantly reduces labor costs and improves chex quality.

SmartTopper™ - Tops Off Flats On Belts And In Cases!

Reduces labor with increased speed and productivity.

SmartStacker - Palletize Multiple Unit Loads. Fully Automated!

Saves labor and workers comp claims with increased production.

SmartSpooler - Empty Spools On Your Grader? We Fill Them!

Coming to your facility in 2009!

CALL NOW!
TOLL FREE

877-582-8044

Contact michael.chuipek@smartmotion.com to learn more — www.smartmotion.com
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EDITORIAL

WITH DR. SIMON SHANE

Annual survey
elicits 50%
resnonse

his edition of Egg Industry in-
Tcludes a summary of the results

of the December 2008 survey
covering the past year with forecasts
for 2009.

The response rate of over 50%, al-
though acceptable for an industry
questionnaire, was constrained by
concerns over nuisance suits brought
against the UEP and individual com-
panies by animal rights activists. It is
hoped that the assurance of anonym-
ity, collating values into a common
database and the
usefulness  of
the survey will
encourage a
higher level of
participation in
the anticipated
December 2009
survey.

It was possi-
ble to reproduce
the  highlights
from the survey
but interpreta-
tion and conclu-
sions are left to the reader.

Egg Industry would be grateful for
suggestions and topics to be incorpo-
rated into subsequent surveys.

As usual your comments are always
welcome.

Simon Shane

Simon

sshane @nc.rr.com

Check the blogs on
www.WATTpoultry.com

WATT editors express opinions
on industry issues in The Shane Report
and The Chicken Wire.

Precision Beak Trimming

= trim 2 birds at a time

« up to 2,000 birds per hour per two man team

+ accurately control cautenzation time and temperature

« accurately control chick count per cage

» ability to remove cage liners at time of beak trimming

» ability to seperate chicks with accurate chick count at
time of beak trimming

« operator comfort through air ride seat

From Baer Systems, Inc.

Amaos Baer 28802 40th Ave 5 Lake Park, MN 56554
Tel: 218-937-5357 Fax: 218-937-5170 baersden@rrt.net

DIAMONDSMOBA

AMERICAS

By joining forces in the Americas we offer you:

Most efficient service, support and spare parts network.
Total solutions for all your egg grading and packing needs.
One stop shop; most extensive portfolio in the egg industry.
135 years of experience.

UNITED FOR YOUR FUTURE

www.dma-group.com
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Farmer Automatic

With over 40 years of experience we have the
best poultry system designs money can buy!
Building Today, While Planning for Tomorrow!

CONVENTIONAL & ALTERNATI"JE SYSTEMS

Innovative Compost SHIBm rnr zm

CoMPOST ;.
With Tracks & Flow
Thru Chain Conveyor

+ 5Tnp Duetz Diesal Turka Charged Engine

= Imdusirial Duty Hydraudic Pump = Siod Shearing
* Rugged Seel Constructon & Epoxy Pain Finish
* Ciantar Flow Auger « Fiow Thru Chain Comoeyor
* Track System

Stop By our Midwest Pnu.l"n':r Booth
#400, #402, #501, #503

rm P.0. Box 39 « Register, GA 30452

(212) 681-2763
OF AMERICA, INC.

T

Fax (912} 681-1006

wwrw, farmerautomeartic.oom

Email: fagfarmerautomatic. com

INDUSTRYNEWS

USDA-ARS crack detector

A recent report on the ARS website (www.ars.usda.gov),
documents the achievement of scientists at the Egg Safety and
Quality Research Unit and the Quality and Safety Assessment
Research Unit at the Richard Russell Center, Athens, Ga.

The teams have developed a test instrument to detect micro
cracks in shells. The research projects follows a request from
USDA-Agriculture Marketing Service to develop a unit to de-
termine the prevalence of cracks which may not be visible on
either candling or using high-frequency analysis crack detectors
as installed on commercial egg graders.

The system comprises a chamber in which eggs are subjected
to negative pressure and are then scanned with an electronic
camera to detect cracks.

Using 1,000 commercial eggs, the system detected 99.4% of
cracks with only a 0.3% false positive rate. The sensitivity and
specificity of the negative pressure unit exceeds the parameters
attained by trained observers.

It is apparently the intention of USDA-AMS to deploy the
unit if it can be economically commercialized to assist in grad-
ing of eggs. El

AGRISOFT CMC

d comp

any of Agri Stats, Incorporated

AgriSoft AIM

Animal irventory Management (18],

‘Windows basad softwars designad for Brofier,

Braades, Pullats, Terkey, Commancsal Layer and

Sapinia SOMpanii.

& Inchades funchonabiy for Feed Scheduling,
Forecasting. Processing, and Feed Ml Interface,

= Track all your production expense by groups of
animak such as loed, fual, comtract pay, medication,
aitiie and mone|

& [Detsiled and consolidabed reporting from mubtipls

sies and growgs for settlemend, analysis or planwing

pUEpOsEs.

Agrisaft ERP

T Entmrprive Resoorce Planning {ERP],

Designed spacifically for the sgricaltore industry,
Indegration with market pricing, feed mil ystems
and EDI,

= Inchados Ganeral Ledges, Arcounts Payahle, Accounts

Pl'fmlllrld el
® i enables your pers io
I"I',"Emﬂl'ﬂ and demoretrate effectie compliance
- processes and provide the reports and required
dnCumERRaTIon.

Candl ta-ld'ugr mt (909 S80-5338
www. AgniSaft CAMCcom

Bath are built on Micresolt MET framework, which insures easy infegration into a Microsalt
Windows environment. Agrisoft ERP and ABM are products of AgriSoft|[CMC , a company that
wis barn from the union of two industry leaders, Agn Stats and Chizon's Manspement
Cantrols, We provide eMective, affordabde solutions thet meetl the needs of tadey’s chicken,
egl, irkey and swine industries|
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Receivalile, Sales Ordes, Porchase Orders, insestony,

Serving Planet Earth

Carts

A8 x 2874 d x BB

= Available with Zinc Plated or
Stainless Steel Shelves

= 5° Phenolic Casters

* Rust Resistant finish

28w = 26°d x BEYH
= All Zinc Plated

+ 5" Phenolic Casters

= Mame Plates available

Contact Bob Grimm
for dotails.
1-B77-332-0898 or
218-531-8787

fax: 219-531-8747
rarimmSreoomeas nel
whas martfarcarts. com

& Dty of Males Dsirbuton. [

America's Leading SuppSer of
Matarial Handling Equipmant
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JATT ONLINE Live, Online Presentations for

15 Poultry, Pig & Animal Feed Professionals.
Visit www.WATTevents.com to learn more.

NUTRITION & HEALTH 29 Aprll 2009
08.00 hr:la to I?TDD hr:f. ICST

WHAT IS AN “ONLINE FORUM"?
« One-day educational event for global poultry, swine and animal feed
professionals held in a “virtual environment” 100% on the Internet.

GOLD SPONSOR

WHO SHOULD ATTEND?

« Nutritionists, veterinarians, production/husbandry managers, technical Sy i
consultants and manufacturers of animal health products, feed N '\ ||I' I I S
ingredients and feed additives.

WHY ATTEND?

«+ Education, learning and networking opportunity with peers from
around the world.

SILVER SPONSOR

- Live panel and individual presentations on the latest issues impacting
animal nutrition and health.

« Live question-and-answer sessions with top industry experts.

« Ability to visit “virtual booths” and communicate with industry
solution providers.

+ FREE to attend and you can log-in from the comfort of your office or home.

« It's fun and you have a chance to win prizes.
Applied Science

Can't make the Forum on the day of the LIVE event? Solution: sign up
now and you can visit the “archived” Forum for 90 days after the live event.

Learn more by taking a “virtual tour” located on www.WATTevents.com I s "te c h

...naturaily

WORLD-CLASS EDUCATIONAL PRESENTATIONS
1. Antibiotics in Animal Feeds: World Perspectives:
Dr. Peter Ferket - Lis Alban, DVM
Dr. Hector Cervantes « Dr. Spangler Klopp

2. Feeding the Weaned Pig for Gut Health: Dr. Steven McOrist

3. 10 ideas that Will Change the Futureof Poultry Nutrition and Health:

Dr. Peter Ferket “THE ULTIMATE ONLINE EXPERIENCE PLATEORM
4. Impact of Alternative Ingredients on Poultry Feed Cost and Quality: mmm mmmm
Dr. Nick Dale « Mr. Dan Rollins « Dr. Tom Frost COMMUNITY TO INTERACT"
Grea Wats, FresdenbCEC, WATT

5. Balancing Nutrients, Costs in Poultry Feed Formulation

(Spanish language): Marcelo Caceres NO TRAVEL REQUIRED « FREE TO ATTEND « SIGN UP NOW

Powered by: WATT INTEGRATED MARKETING SOLUTIONS: IN PRINT - ONLINE - EVENTS

oed = Pig-ln tic y AT Tch

e-Mewsletier
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__ MARKETPLAGE

Ad sizes start at one column by one inch and June be any size up to six column inches. Logos and
photographs are acceptable. Add color for an additional $30 per color per insertion. The rate for EGG
INDUSTRY is $120 per inch per insertion (1-time rate), $110 per inch per insertion (6-time rate), and
$100 per inch per insertion (12-time rate). The production charge is included except for ads with exces-

sive make-up demands.

For more information on how to place your ad, contact:

Ginny Stadel

Tel: 815-966-5591

Fax: 815-968-0941

E-mail: gstadel@wattnet.net

(™ CHANTLAND Ph: 515-332-3945
Fax: 515-604-3945

(" Used Diamond Equipment
Graders, loaders, packers, etc.
Buy — Sell — Nationwide
Former Diamond Regional Sales Manager
Consulting also available on all brands.
Contact Matt Poole: 804-387-6602
mpoole3447 @yahoo.com

Check out our new website at:
uww.internationaleqqmarketers.comJ

FLY PROBLEMS?

Got Manure: We have the cure!
Biological Fly Management Program
Entomologist/Consultation Available

kunafin

“The Insectary”
Worldwide
Phone: 1-800-832-1113
Fax: 1-830-757-1468
Made in US.A.

www.kunafin.com

Poultry Moving Carts
Rendering Highrise & conventional I
Pullets Housing and vaccinating It
Loading Broilers, Leghorn & Turkeys | !'
Spent Fowl Market Contracts

2 Neec.:lle

d

American Poultry Services, Ltd.
Tel: 800-963-3488

REPRINTS ARE IDEAL FOR:

Conferences & Speaking Engagements
Customer & Prospect Communications/Presentations

New Product Announcements

Trade Shows/Promotional Events

For additional information, please contact Foster Printing Service, the official reprint provider for Egg Industry.

Call 866.879.9144 or sales@fosterprinting.com

18 Egglnduslry

Sales Aid For Your Field Force
PR Materials & Media Kits

Recruitment & Training Packages
Direct Mail Enclosures

LoNG-TERM FLy CONTROL

48 HISTER BEETLES /

LONG-LIVED FLY EGG PREDATORS

ﬁ FLY PARASITES

FLY PUPA DESTROYERS

x Q IPM LABORATORIES, INC.
FrEE CONSULTATION

Im WWW.IPMLABS.COM
[ o 315-497-2063

CO2 MAK cart.
Approved by UEP

disposal of

Poultry cart

Ph. 402-729-2264
www.fpmne.com

FOSTER
PRINTING SERVICE
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60 Years

A Tradition of Innovation.

Got Lubing? Contact your local Lubing Distributor for
information on our cutting edge poultry products or call us
at 423 709.1000, use our toll-free fax line 866 289.3237,
write to _info@lubingusa.com, or visit our website at

www.lubingusa.com.

When Ludwig Bening founded his
mechanical engineering company in 1949
he probably never imagined it would grow
to become such a significant company in
the livestock production markets.

Over the course of 60 years LUBING has
established itself as one of the leading
companies developing innovative products
for poultry watering and egg conveying
systems. It's our Tradition of Innovation
that has contributed to our success and
will continue for years to come.

We hope you will join us this year in
celebrating our 60 years of innovation. We
take this opportunity to express our
gratitude to all of our customers who have
helped in our success.

And the Tradition lives on.
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Feed conversion has
never been more
important than today.

That’s why we started selecting for it generations ago.

Feed conversion is not a new concept at Hy-Line. Our never-ending research goal has been
selecting layers that produce more eggs with higher egg mass on less feed. And since we
started that research projectin 1936, generations of efficient, high performance layers
have been successfully adding to the profitability of egg producers around the world. And
will be for generations to come.

More eggs—less feed; that's the Hy-Line advantage.

(&

Hy-Line.

Hy-Line International, West Des Moines, IA, U.S.A.
Telephone: 515.225.6030  Fax: 515.225.6425 » www.hyline.com

©Registered Trademark of Hy-Line International. Hy-Line is a brand name.

Genetic Excellencee
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